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VOTER ENGAGEMENT

Goal:  
• Make every eligible Latino an informed and engaged voter – one that knows how to vote, 

knows about the issues, and participates in elections

Context:
In the 2012 presidential election, there were several states where the combined non-white 
population provided the margin of  victory, as well as a few states where Latinos alone pro-
vided the margin. Similarly, some of  the expected swing states in the 2016 election are high 
Latino influence states. The 2016 elections offer a galvanizing moment for both parties to 
engage and mobilize the Latino community around issues.  

Latino voter engagement and influence is increasing, but is still far below its potential. A key 
barrier to that potential is under-investment in year-round, at-scale, and long-term registra-
tion and mobilization initiatives. Not unlike other constituencies, Latino voter participation 
tends to drop significantly during mid-term or local elections and spikes during the presi-
dential race. There are many structural barriers too, including language impediments and 
lack of  awareness of  voter rights and protections. In addition, after 2010, restrictive voter ID 
policies began proliferating in some states, as did restrictions on same-day registration and 
early voting. This limited immeasurable numbers of  Latinos, African Americans, and work-
ing poor from exercising their right to vote.    

The two major parties in the United States also have not traditionally worked to mobilize 
Latinos to the same extent as other voters and current voter databases do not do a good job 
of  collecting and maintaining Latino voter data. A further, continual challenge has been 
finding the resources for Latinos to execute ideas and approaches that are known to improve 
voter turnout. A lot of  what is effective is known, but has been under-resourced in the Lati-
no community.  

Latino communities generally tend to be more transient and lower-income with lower levels 
of  education and home ownership (i.e., high percentage of  renters). They are heavy users of  
cable and mobile devices, but have uneven access to the internet. All of  these factors must 
be taken into consideration by those conducting outreach in order to develop appropriate 
strategies for mobilization and engagement.
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Big Ideas:
• Automatic Registration and Removal of Structural Barriers:  Implement automatic 

voter registration – registering every eligible person to vote, unless they opt out – at a 
wide variety of  source institutions (e.g., DMVs, social services agencies, naturalization 
services, military agencies, public universities). This would need to be implemented 
with sensitivity to the needs of  those with differing citizenship statuses.  

Short of  that, voter registration should be modernized to include measures such as 
creating or enhancing mobile-friendly online registration, enacting same-day registra-
tion, implementing pre-registration for 16- 
and 17-year-olds, and making registration 
portable so that a voter’s registration moves 
when the voter moves in-state.  

Likewise, efforts should be made to ensure 
that state and federal governments comply 
with the National Voter Registration Act 
(NVRA) to enhance voter opportunities 
for every American. Another high-impact 
reform would be to change existing laws in 
order to restore voting rights to Americans 
with past criminal convictions. 

• National Voter Registration Campaign:  
Assuming registration is not made auto-
matic, execute a Latino-led national voter 
registration campaign in English and Spanish, specifically targeting Latinas and with 
a particular focus on mothers and wives due to their influence on the family. Young 
adults should be targeted as well.  

This campaign should continue the existing partnerships and outreach strategies 
with Spanish-language media and should also build and maintain partnerships with 
English-language media outlets that have Latino consumers. In addition, the campaign 
should form and strengthen collaborations and arrangements with churches, com-
munity colleges, other educational institutions, citizenship ceremonies, and others to 
conduct voter registration. It should also explore new types of  delivery mechanisms 
for voter registration forms (e.g., including them in rental packets and cable provider 
information).

The campaign should use calendar hooks, such as Mother’s Day and Hispanic Her-
itage Month, to link opportunities of  community celebration with opportunities to 
reinforce the importance of  voter registration.  

• Sustained Mobilization:  Make mobilization and engagement year-round efforts – not 
just tied to presidential elections – and ensure that there is, for the first time, adequate 
investment to support those efforts, which include identifying, expanding, and con-
firming funders willing to invest in Latino Get out the Vote (GOTV) efforts.  

• Implement automatic voter 
registration and remove oner-
ous barriers to registration 

• Target Latinas in registration 
and mobilization campaigns

• Sustain Latino mobilization 
efforts beyond presidential 
elections

• Improve the quality and collec-
tion of Latino voter data

Key opportunities:
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Strategies could include: moving local and state elections to coincide with federal 
elections; conducting mobilization drives targeting Latinas in English and Spanish; 
conducting large-scale grassroots can-
vasses among Latino voters; conducting 
public awareness campaigns around voter 
registration and voter turnout; identifying 
the hooks that will overcome attitudi-
nal barriers (i.e., the view that voting is 
meaningless) and inspire Latinos to register 
and vote; arming Latino voters with facts 
and tools; and combatting existing voter 
suppression techniques.  

Data is another essential need for effective 
mobilization and serious efforts should be 
made to create a Latino Voter File, collect and maintain individual-level information 
on unregistered eligible persons, and clean up and improve the functionality of  exist-
ing statewide voter registration databases.

Which hooks and messages will in-
spire Latinos to register and vote?  
Which voter turnout strategies that 
work in other communities also 
work in the Latino community and 
which do not?

Research needs:  




