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Extraordinary Ideas. Extraordinary Access. 
 

The Aspen Idea — the magazine of the Aspen Institute — covers the 
people, programs, and pursuits that embody the work of the Institute. 
From articles that address pressing issues facing our society to 
features that spotlight the fascinating and high-profile people 
connected to the Institute, The Aspen Idea provides its readers with 
insights and ideas like no other.  
 
But unlike conventional think-tank magazines and policy reviews, 
The Aspen Idea is written in a lively, accessible tone with engaging 
stories that keep our entire community updated on the wide range of 
worthy endeavors that the Institute is constantly undertaking. It is as 

unique an endeavor as the Aspen Institute, integrating thought, dialogue, and interesting people 
— and done in the same spirit as the organization itself.  
 
Like the Aspen Institute, The Aspen Idea has uncommon access to high-level decision-makers 
and leaders from all fields. Contributors and interviewees include a wide range of substantive, 
interesting, and important figures, enlisted in an accessible and provocative style.  

 
Notable recent contributors and featured interviews include: 
• US Supreme Court Justices Stephen Breyer and Sandra Day O’Connor 
• 9/11 Commission co-chair Lee Hamilton 
• Former Secretary of State Madeleine Albright 
• Former National Security Advisor Brent Scowcroft 
• Senators John McCain and Joseph Lieberman, and former Senator Bruce Babbitt 
• Her Majesty Queen Noor of Jordan 
• Former New Jersey Governor Christine Todd Whitman 
• Authors E.L. Doctorow and Toni Morrison 
• And many, many more…  
 

The Aspen Idea is a truly one-stop information source for all of its readers. Along with featured 
articles, it contains a comprehensive calendar of the Institute’s offerings, indispensable facts 
about the organization, and updates on all of the Institute’s international partners in France, 
Berlin, Italy, Japan, Romania, and India. It also offers plentiful resources to help readers access 
the Aspen Institute’s programs, such as Web tie-ins, contact information, publication ordering 
information, and other useful features.  

 
 

 



Readers Who Are Uniquely Influential 
 — Like the Aspen Institute 

 
The Aspen Idea is distributed twice a year to 18,500 members of the 
Aspen Institute’s high-level audience: trustees, seminar participants 
and alumni, faculty, fellows, conference attendees, policy program 
participants, donors, faculty, and staff. An additional 5,000 copies of 
The Aspen Idea are also placed in-room at the Institute’s Aspen 
Meadows campus and distributed at all of the Institute’s programs 
and events — from the popular Ideas Festival and policy forums to 
the black-tie annual awards dinner in New York. 
 
Because the Aspen Institute focuses on leadership at the highest 
levels, The Aspen Idea’s readers represent an extraordinarily 

powerful, educated, and affluent demographic of decision-makers of all stripes:  
 
• Members of the US Congress 
• Select top-level members of the executive branch (within the US State 
Department and the White House) 

• Select members of the federal judiciary including US Supreme Court 
justices 

• Many state governors and mayors 
• Select members of many state legislatures and courts 
• Ambassadors and other influential, international members of the 
diplomatic community 

• Key university presidents and deans 
• Fortune 500 CEOs and other “C-suite” titles 
• Thought leaders such as think tank presidents, authors, and acclaimed 
academics 

• Leaders of international, national, and community NGOs 
• Leadership at the top charitable foundations 
• Influential journalists and editors from all of the most important US and 
international media outlets 

• The Aspen Institute Board of Trustees — a remarkably influential group  
• The Aspen Institute’s Society of Fellows —1,200 people who donate 
between $2,500 and $50,000 to the Institute  

 
 

With this reach and readership, The Aspen Idea truly is the Aspen Institute. 
 

For more information or to purchase an advertisement, please contact 
Cynthia Cameron at (970) 544-3453 or adsales@aspeninstitute.org. 

 

  
 

www.aspeninstitute.org/aspenidea 

 


