Best Practices and Challenges




Scope
Transparency
Accessibility
Governance
Validation
Monitoring

Fee Structure
Consumer Value

Consumer Awareness
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What does this certification
do and not do?
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1. The aing of the organic labefng different for food than for cosgg#€s and personal care products.

From Consumer Reports’ www.greenerchoices.org
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How do you create a system that is
accessible to a range of businesses?

http://www.marcgunther.com/a-schism-over-fair-trade/ ‘ .53 G LO B A L G O O D S PA RT N E R S

http://www.npr.org/blogs/thesalt/2013/04/24/177757797/coffee-for-a-cause-what-do-those-feel-good-labels-deliver
http://www.fairtradeusa.org/sites/all/files/wysiwyg/filemanager/standards/FTUSA_ MAN_CertificationManual.pdf Buy Handmade | Change Women ’8 Lives




How do you ensure third-party
independence when the certification
agency is supported by brands?

m

SUSTAINABLE
FORESTRY
INITIATIVE

http://www.nytimes.com/2013/06/01/us/complaints-abound-in-green
certification-industry.html?ref=johnmbroder& r=1&
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How do you create a validation
system that is trustworthy?
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How do you create a monitoring system
that is not too costly or onerous?

‘ .i ) GLOBAL GOODS PARTNERS
Buy Handmade | Change Women's Lives




‘ .i ) GLOBAL GOODS PARTNERS
Buy Handmade | Change Women's Lives




/‘% Measurable/observable return on
N investment or personal benefits

ENERGY STAR

Consumer education, brand awareness and
outreach are key

Point of sale signage reinforces
certification message
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Consumers seem to be most familiar with seals sponsored by federal
agencies and that represent frequently purchased items

> 4
AN A
ENERGY STAR "

Consumers seem to be least familiar with seals sponsored by non-
governmental organizations, infrequent purchase, low use of logo by
eligible companies, and no adoption by major companies
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Product

Partners

Logo Design

Competing & Complementary Standards
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