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T.LU'ON: COMMUNITY SHARED SOLAR
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THE MARKET OPPORTUNITY

Non-Residential Solar PV Installations
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FIGURE: Annual U.S. Community Solar Installations, 2010 - 2017E
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® Supportive legislation enacted
® At least one independent project online




UTILITIES VS. DEVELOPER-LED

Community Solar Outlook: Third Party-Led vs. Utility-Led Markets
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FINANCING IS THE KEY TO EQUITY

High-Credit
Homeowners
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SOLAR FOR ALL: THE ENERGYSCORE

Increase in Accuracy (relative to FICO)? |\/| ore
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EQUITY =
CHOICE







"~ % of Americais
low-income



44°% of America is
low-income
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